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\. PRESENTED BY WARNER BROS. 


KENNY 
BAKER 


Radio’s sensational 
Singing favorite; and 

“Mr. Deeds’”’ musical 

brother, with a song 
in his heart! 


An early Xmas present 


for all good managers! 
“KENNY BAKER...the star sup- 
port of the air’s favorite program. 
That means well over 20 million 
tuner-inners to be turned into 
ticket sales when you tell them 
Kenny Baker is at your house! 
Tell ’em now...tell ’em often... 
and tell ’em with this campaign! 


Country of origin U.S.A. Copyright 1937 Vitagraph, Inc. All rights reserved. Copyright is waived to magazines and newspapers. 


- KENNY BAKER...a personality as fresh as the voice that 
thrills the nation on the radio! 


ME RVYN LE ROY... nis reputation as Hollywood's out- 
standing maker of hits like—“They Won’t Forget,’ “Anthony 
Adverse,” “Three Men On A Horse’ and a long list of others. 


SSS a 


. Deeds Ge 
FRANK McHUGH - ALICE BRADY 
GERTRUDE MICHAEL - JANE WYMAN. . who helped 


to make this picture the gayest laugh hit! 


HARRY WARREN & AL DUBIN...who contribute four 


| new songs, tuneful enough to take the lead in any hit parade! 


(Lead Story) 


Radio Idol 


KennyBaker 
In New Film 


Ether Waves’ 


Singing Star 
Now In Movies 


“Mr. Dodd Takes the Air,” a 
picture which combines several 
unusually appealing features, is 
scheduled to open next Thursday 
at the Strand Theatre. 


The thing most noteworthy 
about it, perhaps, is that it intro- 
duces as a full-fledged film star, 
young Kenny Baker, who has 
long been one of the top-ranking 
radio favorites of the nation. 
And those who have seen pre- 


views of “Mr. Dodd” say Kenny 


is really great. 

Noteworthy again is the fact 
that the picture was produced by 
young Mervyn LeRoy, whose re- 
cent comedy, “The King and the 
Chorus Girl” 
success as a Warner Bros. release. 

Still further, “Mr. Dodd Takes 
the Air” was adapted from that 


best-selling novel by Clarence 
Budington Kelland, called “The 


Great Crooner,” a story about a 
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RISING STAR is Jane Wyman, vi- 
vacious youngster hailing from 
Missouri, who has the leading fem- 
inine role opposite Kenny Baker 
in the pixilated comedy ‘‘Mr. Dodd 
Takes the Air,’’. now showing at 
the Strand Theatre. 


young singer of fair ability who 
had a throat operation which 
gave his voice a peculiar some- 
thing that was different from 
any other voice in the world. 


Kenny Baker, of course, plays 
Dodd. He sings five tuneful melo- 
dies written by the highly suc- 
cessful composing team of Harry 
Warren and Al Dubin. 

Kenny is surrounded by a high- 
class comedy cast for his movie 
debut. The always delightful 
Alice Brady plays a goofy opera 
singer who pursues him with ma- 
trimony in mind. Frank McHugh 
is his audacious and somewhat 
nutty press-agent. Gertrude Mi- 
chael is a vamp who has mer- 
cenary ambitions toward Kenny. 
His real romantic interest is Jane 
Wyman, pretty little starlet who 
is going places in the movies, and 
is being groomed for stardom by 
her studio. Henry O’Neill, Ferris 
Taylor and Harry Davenport add 
to the melee. 

Alfred E. Green, long famed as 
a comedy director, guided the 
making of “Mr. Dodd Takes the 
Air,” which was adapted from 
the Kelland novel by William 
Wister Haines and Elaine Ryan. 


SS ee Pare 


was a sensational 


Doda 


°feview. 
Radio Favorite Starred In 
“Mr. Dodd Takes The Air” 


CAST OF CHARACTERS 


Claude Dodd... .5.. 0.000 oo Kenny Baker 
Miisier Wisiret: 0 en ses Frank McHugh 
Mine. NOPE eo ee Alice Brady 
Jessica Stafford................ccc.c0000.. Gertrude Michael 
Warjorta Bag oe oy a ee Jane Wyman 
PAM ee os Se John Eldredge 
Catepay oe Henry O’Neill 
Dee: Quinn ee 2 Harry Davenport 
Hiram P\ Doremus.:........ 5. Ferris Taylor 
Information Desk Girl..................... Linda Perry 


Bringing to the screen, for the first time as 
a leading man, that idol of the radio-waves, 
Kenny Baker, a Mervyn LeRoy musical com- 
edy called ‘‘Mr. Dodd Takes the Air’’ had 
its local premiere yesterday at the Strand 
Theatre. 


Kenny proves himself to be a capable ac- 
tor; he has five splendid songs to sing in the 
picture; he is supported by an unusually 
high-class cast, and the story from which 
‘““Mr. Dodd’’ was adapted (Clarence Buding- 
ton Kelland’s ‘‘The Great Crooner’’) is ex- 
actly fitted to his personality, and his millions 
of radio fans will be thrilled with the sight 
of the tall, good-looking young tenor as he 
appears on the screen. 


Millions read the novel from which ‘‘Mr. 
Dodd’’ was adapted. Dodd is a country boy, 
an electrician, who was picked up by a broad- 
casting advertiser while singing at a hick 
strawberry festival. Kenny, of course, plays 


Before se-vegins work at a radio station, 
he has to have a throat operation. This 
changes the timbre of his voice, and he is 
fired by his first employer. But a smarter 
advertiser realizes that the changed voice, 
which has certain peculiar effects to it is more 
valuable, and signs Dodd at a high figure. He 
becomes a sensation. 
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PRODUCTION STAFF 
Directors ae aya Ae ae les Alfred E. Green 


Screen Play by................... iia Wister Haines 
Elaine Ryan 
SEY BY Clarence Budington Kelland 
Photography by.......:.......... Arthur Edeson, A. S. C. 
itis Editors. cs Thomas Richards 
ATE Dip actor 25 i Oe ee Robert Haas 
Music and Lyrics by...... Harry Warren & Al Dubin 
Music and Arrangements by.......... Adolph Deutsch 
Musical Director.......................... Leo. F. Forbstein 
CPN Be eo a ee Milo Anderson 
DONNG DY. 5) a Bon ein ere C. A. Riggs 


He amasses a fortune. Women rave about 
him. But Dodd despite the money and adula- 
tion, would rather trifle with electrical gad- 
gets of his own invention. 

He devises one — an inexpensive little 
thing that costs no more than 50 cents to 
make, but which eradicates all static from 
even the cheapest of radio sets. He doesn’t 
want the money — all he wants is to be rec- 
ognized as the inventor of this gadget. It’s 
worth millions. 

A couple of the women he has met since 
his triumph make plays for him, hoping to 
steal his invention. Chief villainess is blonde 
Gertrude Michael. Alice Brady is a goofy 
opera singer who merely wants to add Dodd 
to her large collection of husbands. But 
Dodd’s real sweetheart, played by Jane 
Wyman, foils them all by secretly patenting 


the gadget in her own name to protect Dodd’s”* 


interests. 


Frank McHugh, Henry O'Neill, and John : | 


the cast. There are five tuneful songs by that 
ace composing team of Harry Warren and 
Al Dubin. 

Alfred E. Green directed ‘‘Mr. Dodd Takes 
the Air,’’ which was adapted from the Kel- 
land novel by William Wister Haines and 
Elaine Ryan. It’s an altogether delightful 
and tuneful comedy — don’t miss it! 


Official Billing 


WARNER BROS. 


Pictures, Inc. presents 


40% 
2% 


MR. DODD TAKES THE AIR 


100% 


with 


KENNY BAKER 


Frank McHugh — Alice Brady 


Gertrude Michael — Jane Wyman 
A MERVYN LEROY PRODUCTION 


DIRECTED BY ALFRED E. GREEN 


Music and Lyrics by 
Harry Warren and Al Dubin 


Screen Play by William Wister Haines and Elaine Ryan 


From a Story by Clarence Budington Kelland 
A First National Picture 


PUBLICITY 


(Opening Day Story) 


KennyBaker 
Stars In 


New Movie 
Story Written 


By The Author 


Of ‘““Mr. Deeds’”’ 


Kenny Baker, whom every radio 
fan knows and likes, makes his 
screen debut as a_ full-fledged 
movie star, at the Strand Theatre 
today. hts 


He appears in the title role in 
“Mr. Dodd Takes the Air,’’ a 
story which, appropriately enough, 
deals with a radio singer of Ken- 
ny’s own type. The picture was 
produced by Mervyn LeRoy and 
is released by Warner Bros. 


‘“Mr. Dodd Takes the Air’’ was 
adapted from a highly successful 
novel called ‘‘ The Great Crooner,’’ 
by Clarence Budington Kelland. 
It ran as a serial in a national 
weekly, and then was a best-seller 
in book form. 

Every advantage was given Ken- 
ny Baker in his screen debut. A 
great producing genius—a great 
director, Alfred E. Green—five 
great songs among which are ‘‘ Re- 
member Me,’’ ‘‘The Girl You 
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RADIO FAVORITE Kenny Baker is 
the newest recruit from the air 
waves. He’s starred in the new 
Mervyn LeRoy production, ‘Mr. 
Dodd Takes the Air,’ which will 
open next Friday at the Strand. 


Used To Be’’ and ‘‘Here Comes 
The Sandman’’ written by Harry 
Varren and Al Dubin—and a 
great supporting cast. 


The young crooner has a meaty 
role as a small-town electrician 
who suddenly found himself a fam- 
ous radio star—all because of a 
throat operation. It is said by 
those who have seen the previews, 
that Baker makes the most of the 
role, and is a refreshing new screen 
character. 


Frank McH.gh, Warner Bros.’ 
top comedian, plays Kenny’s press- 
agent; the eccentric humor of 
Alice Brady is lent to the role of 
a goofy opera-singer who wants 
to marry the young radio hero; 
the slinky ch:rms of Gertrude 
Michael animate the vamp role, 
and the sweet prettiness of Jane 
Wyman make the heroine’s role de- 
lightful. Then there are such able 
players as Henry O’Neill, Ferris 
Taylor, Harry Davenpor‘ and Lin- 
da Perry. 


‘*Mr. Dodd Takes the Air’’ was 
highly praised by the: critics who 
saw its previews in Hollywood and 
elsewhere, and it looks:as though 
the popular Kenny Baker is off to 
a flying: start on his movie career. 
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(Advance Story) 


Tunesmiths 
Write While 
They Travel 


Warren - Dubin 
Team Turns Out 
Songs En Route 


Harry Warren and Al Dubin, 
Warner Bros. song-writers, were on 
a New York vacation-business trip 
when they got the assignment to 
write the words and music for the 
songs in ‘‘Mr. Dodd Takes the 
Air,’’? which is Mervyn LeRoy’s 
musical comedy for Warner Bros., 
opening next week at the Strand 
Theatre. 


They were told that Kenny Ba- 
ker, the .young  tenor-comedian 
would be the star. They were fur- 
nished with a copy of Clarence 
Budington Kelland’s original 
story, ‘‘The Great Crooner,’’ by 
airmail. They were told to get 
busy. 


With two weeks of their New 
York jaunt behind them, the song- 
writers began to work on their new 
assignment. They had completed 
two of the required five numbers 
by the time they left New York. 
Those were a comedy song, ‘‘If 
I Were A Little Pond Lily,’’ and 
‘<The Girl You Used To Be.’’ 


The idea for their next still 
eluded them. They were on the 


train back to Hollywood and still 
“without the title of the third song 
, The first . 


still two tune authors in search 
of an idea. 


After dining they returned to 
their compartment. On the way 


they passed a mother who was 


holding her small son in her lap 
and telling him the story of the 
sandman. By the time they got 
back to their compartment they 
knew what they were going to do 
next—a song called ‘‘ Here Comes 
the Sandman.’? 


The ballad was written, both 
words and music, on the train two 
days before the song-writers had 
an opportunity to try it over on 
their piano. The other songs— 
‘¢Am I In Love?’’ among them— 
were finished in the team’s bun- 
galow on the Ho:lywood lot. 


‘¢Mr. Dodd Takes the Air’’ is 
a lavishly produced comedy with 
an excellently written screen play 
written by William Wister Haines 
and Elaine Ryan from the Kel- 
land original. Notables in the cast 
include, besides Kenny Baker, Jane 
Wyman, Frank MeHugh, Alice 
Brady, Gertrude Michael, Henry 
O’Neill and Ferris Taylor. 


Jane Was Trained For 
Movies By Modeling 


Jane Wyman, who has her most 
important screen role to date as 
the feminine lead opposite Kenny 
Baker in Mervyn LeRoy’s musical 
comedy, ‘‘Mr. Dodd Takes the 
Air,’’ advises young girls with 
movie aspirations to prepare them- 
selves by working first as models. 


‘“My days as a model helped me 
more than anything else,’’ the 
brunette beauty says. ‘‘ That work 
taught me the basic thing neces- 
sary for actresses—poise. Models 
alse must have good carriage, an- 
other important thing in screen 
work. In addition, modeling elim- 
inates the self-consciousness which 
sometimes goes with working be- 
fore audiences.’’ 


Miss Wyman also believes her 
radio career as a singer was help- 
ed by her work as a model. 
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COMEDIANS ALL — (left to right) Alice Brady, Luis Alberni, Kenny Baker and Frank McHugh win top com- 
edy honors in ‘‘Mr. Dodd Takes the Air,’’ the Mervyn LeRoy production which comes to the Strand Theatre. 


Alice Brady 
Is A Singer 


Alarm Bells 
Call Actors 


New Frocks 
For Starlet 


Miss Brady, a favorite come- 
dienne of stage and screen, thinks 
that singing is a fine thing, espe- 
cially in musical comedies.. She 
is appearing at present in Mervyn 

eRoy’s production for Warner 


“Mr. Dodd” is a comedy with mu- 
sic, and Kenny Baker of that six- 
delicious-flavors program on the 
radio, is the hero of the title. 
The film opens next week at the 
Strand Theatre. 

Miss Brady sings one number in 
the picture. It’s operatic, written 
by Donizetti and entitled ‘‘O Mio 
Fernando.’’ 


as ee ~ = a - 
s.. “Mr. Dodd Yakes the Air.” 


Movie actors and firemen are 
very much alike. 

It’s Frank McHugh, appearing 
in “Mr. Dodd Takes the Air,” 
Mervyn LeRoy’s latest produe- 
tion for Warner Bros., who sees 


the™résembiance between tne 


scene-chewers and the smoke- 
eaters. 

“When you're off the lot, you 
might just as well be a fireman,” 
says Frank. “You get your call 
and you dash out. The call may 
come any minute of the day or 
night.” 

“You can never leave your sta- 
tion, which is always near a tele- 
phone, if possible.” 


Jane Wyman is rapidly becom- 
ing known as one of the Warner 
Bros. studio’s best-dressed young- 
er players. 


Jane ought to know how—she 


~ municipal ™ Lodging houses = T0r 


pees 

She has her best fashion oppor- 
tunity so far in ‘‘Mr. Dodd Takes 
the Air,’? in which she appears as 
Kenny Baker’s ‘‘love interest.’’ 
The picture comes to the Strand 
Theatre on Friday. 


Milo Anderson, costume design- 
er at the studio, turned out a full 
dozen outfits for Jane to wear in 
“Mr. Dodd Takes the Air.’’ 


© The Story 


Claude Dodd (Kenny Baker) is a Pewamo 
boy with a baritone voice who works in an 
electrical shop and takes singing lessons. 

Mr. Hiram A. Doremus (Ferris Taylor), 
a former Pewamo boy who has made good in 
the big city in the mattress business, hears 
Mr. Dodd sing at a strawberry festival, and 
offers Claude a job singing on the radio in 
New York. Sniffer Hurst (Frank McHugh), 
Claude’s friend, appoints himself manager 
and accepts the offer. 

A bad throat makes an operation necessary. 

He arrives in New York for the Morpheus 
Mattress program sponsored by Doremus, and 
is dismayed to discover he is a tenor, as a 
result of the operation. Claude is fired. Dis- 
heartened, Claude, Sniffer and Marjorie 
(Jane Wyman), a broadcasting company em- 
ployee, go to a coffee shop. 

While there Mr. Doremus comes down, and 
offers Claude a contract at a few dollars more 
a week. Sniffer, suspicious, and Claude, 
angry, refuse. The network president then 
comes down and offers a contract starting at 
several hundred dollars a week for 26 weeks. 
Egged on by Marjorie, Claude and Sniffer 
refuse until Mr. Gateway (Henry O’Neill) 
gets the offer up to a $1,000 a week on a 
52-week basis. 

Claude is an overnight sensation who still 
doesn’t understand what it is all about and 
would rather tinker with electrical gadgets 
and wiring jobs. The radio company and 
Sniffer decide to exploit him as a man of mys- 
tery. He is never seen in public. 

Tiring at last of the suppression, he gets 
up courage enough to defy his associates and 
take Marjorie out on a date. At her home 
he reveals that he has invented a little gadget 


which costs fifty cents but which will make 
the most static-filled radio set play like a mil- 
lion dollars. 


Later that night at a night club he runs 
into Gateway and party, which includes 
Jessica (Gertrude Michael), a blonde gold- 
digger, and Lidin (John Eldredge), her 
crooked partner. They learn of Claude’s in- 
vention and Jessica sets about to ‘‘take’’ him 
and get the gadget. 

Jessica takes Claude to a party at Mme. 
Moro’s (Alice Brady). Mme. Moro, famous 
opera Singer, is madly temperamental and, 
although her latest and fourth divorce isn’t 
final, she is intrigued by Claude and decides 
to marry him. Not a gold-digger in the strict 
sense of the word, she manages to spend huge 
sums of Claude’s new riches. When Jessica 
finds out that Moro is going to marry Claude, 
she tells him if he doesn’t marry her, she will 
sue. 


Faced with marriage within the next few 
weeks to two women for whom he doesn’t 
care, the bewildered Claude goes to Marjorie 
and tells her his troubles, because he is really 
in love with her. 


Tiring of the entire mix-up, and fearing 
the possibilities of either Jessica or Mme. 
Moro, Claude feigns throat trouble again and 
pretends he has lost his voice. 


He goes back to Pewamo to continue his 
electrical career. Sniffer and Marjorie come 
to Pewamo, find Claude fixing wires in a tree 
at the strawberry festival. They tell him 
everything is all right again and Marjorie 
turns the patent papers over to him. He for- 
gets that he has ‘‘lost his voice’’ and breaks 
into song. 


(Advance & Current) 


Program 


Fillers e 


Kenny Baker, singing star of 
‘*Mr. Dodd Takes the Air,’’? Mer- 
vyn LeRoy’s production for War- 
ner Bros., which is now at the 
Strand Theatre, is a poultry fan- 
cier, having a dozen different vari- 
eties of rare ducks on his new 
Van Nuys ranch. 


Frank McHugh, comedy lead in 
Mervyn LeRoy’s production of 
‘*Mr. Dodd Takes the Air,’’ now 
on the Strand Theatre screen, has 
a fan who keeps a pictorial record 
of the comedian’s progress. The 
record is made up of ‘‘stills’’ 
from every film in which McHugh 
has appeared, from his debut ve- 
hicle, ‘‘Bright Lights,’’ up to 
date. 


Jane Wyman, Kenny Baker’s 
heroine in ‘‘Mr. Dodd Takes the 
Air,’’ which Mervyn LeRoy pro- 
duced for Warner Bros. release, 
and which is now at the Strand 
Theatre, chins herself 12 times in 
the morning and evening as a gen- 
eral health and ‘‘toning’’ meas- 
ure. 


Henry O’Neill, cast in a prin- 
cipal role in ‘‘Mr. Dodd Takes the 
Air,’’ now at the Strand Theatre, 
once grew a moustache in seven 
days for a Broadway stage role. 


Alice Brady, appearing in ‘Mr. 
Dodd Takes the Air,’’ now show- 
ing at the Strand Theatre, is spon- 
sor of a movement to furnish _ 


a ihe 


‘forphan’’ dogs until such time as 
they are adopted. 


Clarence Budington Kelland’s 
twelfth story to be bought for the 
movies is ‘‘Mr. Dodd Takes the 
Air,’’ starring Kenny Baker. It 
is based on Kelland’s best-selling 
novel ‘‘The Great Crooner.’’ The 
picture is now at the Strand Thea- 
tre. 


Jane Wyman, who plays opposite 
Kenny Baker in ‘‘Mr. Dodd Takes 
the Air,’’ which comes to the 
Strand Theatre next week, keeps 
her fingers crossed in every scene 
in which her hands are not seen 
by the camera lens. It is her sin- 
gle superstition. 


Ferris Taylor, who gets his big- 
gest Hollywood role to date in 
‘“Mr. Dodd Takes the Air,’’ once 
ran stock and repertory theatres 
all through the Northwest. <A 
three-word ‘‘bit’’ in “They 
Won’t Forget’’ got him his break 
as a featured player in ‘‘Mr. Dodd 
Takes the Air’’ which will come 
to the Strand Theatre next week. 


Kenny Baker, whose first star- 
ring picture is Mervyn LeRoy ’s 
production of ‘‘Mr. Dodd Takes 
the Air’’ for Warner Bros release, 
worked on the same lot as a mem- 
ber of the Vitaphone chorus for 
a few dollars a day four years ago. 
‘*Mr. Dodd Takes the Air’’ comes 
to the Strand Theatre next week. 


Jane Wyman, Kenny Baker’s 
leading lady in ‘‘Mr. Dodd Takes 
the Air,’’ which comes to the 
Strand Theatre next week has tak- 
en the Hollywood shoe-collecting 
title from Kay Francis. Jane has 
85 different pairs of shoes, beat- 
ing Kay’s collection by 10. 


Frank McHugh, cast as the com- 
edy lead in Mervyn LeRoy’s pro- 
duction of ‘‘Mr. Dodd Takes the 
Air,’’ which opens at the Strand 
Theatre on Friday, keeps his 
weight down by reading books on 
reducing, he says. At least, no one 
ever caught Frank dieting. 
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1 Mr. Dodd opens his 2 Something isn’t the 
way it used to be. 
*“What’s the matter?” 


mouth to sing ‘‘Here 
Comes the Sandman.”’ 


‘Mr Dodg Takes the M8 


(Current Story) 


Kenny Baker of the 
Radio Now Film Star 


Idol Of Millions Of Radio Fans 
Gets His First Starring Role 
In “Mr. Dodd Takes The Air’ 


Kenny Baker, now a famous radio and screen star, didn’t 


know he could sing until five vears ag 


—_—_ 


he sang for company when he was ten or eleven years old. He 


also played the violin at that time. 


‘“Wonderful Mother of 


Mine’’ was the violin as well as the vocal solo. 


Kenny started singing in a 
school Glee Club. He enjoyed it 


KENNY 
BAKER 
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and knew he could carry a tune 
well enough to stay on the 
“team.” He always sang in the 
group. Another consideration was 
the half-point of credit he got 
out of the Glee Club. 


The tenor discovered his voice 
when he was chosen once to sing 
a solo. Even then he really didn’t 
discover his voice for himself. 
The teacher told him he had pret- 
ty good voice quality and ought 
to study. She took him to a 
teacher who taught him to sing 
“Where My Caravan Has Rest- 
ed.” This was his solo spot. And 
he was seared to death. 

He gave up singing for the 
time being and left high school 
to earn his own living. One of 
the things he did was to sell 
ink and stamp pads from door to 
door. Then he decided to be a 
singer after all. 


Kenny entered Long Beach 
(Calif.) Junior College to study 
all the singing and music courses 
they gave there. Miss Edith 
Hitchcock was his teacher and he 
gives her great credit for her aid 
and encouragement. Music was 
the thing he liked to stay after 
school to study. 


But no one seemed anxious to 
pay him any money for his serv- 
ices as a Singer, so Kenny subju- 
gated his musical ambitions for 
a while and got himself a job 
on Boulder Dam. That was al- 


right for awhile, but pretty soon 


Kenny was singing again — at 
entertainments, church socials 
and other functions — and he 


was studying music for ‘all he 
was worth. 


By that time Kenny had gain- 
ed confidence in his voice and had 
begun to make use of it. He sang 
whenever he could, whether he 
got paid for it or not. He en- 
tered contests of all kinds and 
finally won one. That contest 
brought him to the notice of Mer- 
vyn Le Roy two years ago, be- 
cause the prize was a week’s en- 
gagement at Hollywood’s famous 
Cocoanut Grove. The meeting 
marked another turning point in 
the young crooner’s life. The 
producer-director placed him un- 
der personal contract and got him 
his job with the “Jell-O” pro- 
gram. Two years after their first 
meeting LeRoy cast him in “Mr. 
Dodd Takes the Air.” 


Clarence Budington Kelland 
wrote the original story, which 
was called “The Great Crooner.” 
LeRoy figured that Kenny fitted 
the show and put him to work 
in his first leading role. He had 
had a vocal bit in “The King and 
the Chorus Girl” and in a couple 
of other films, but “Mr. Dodd 
Takes the Air,” now playing at 
the Strand, is his first movie job 
as a leading actor. His many 
radio fans will be delighted to 
learn, when they see Kenny on 
the screen, that he’s a handsome 
young six-footer, with a good 
deal of acting ability. Even with- 
out that golden voice of his, he’d 
be a sensational young romantic 
actor — with it, he’s tops!’ He 
sings five songs by Al Dubin and 
Harry Warren in the course of it. 


Alice Brady, Gertrude Michael 
and Jane Wyman have the lead- 
ing. feminine parts in the picture, 
directed by Alfred E. Green. 


9. Tn to that, tima the 
only song he knew was ‘‘Wonderful Mother of Mine’’ which 


He stops a moment 
and reaches for his 
throat questioningly. 


es 


4 “Go on. Your voice 
is much better than 
before your operation.” 
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CANDID CAMERA 


PREVIEW OF 
KENNY BAKER 
SINGING 


Kenny Baker of 


duction of ‘‘Mr. 


-ture. He is 


operation. 


Company. 


Suitable for 5-col. Publicity Plant. 
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WOW NOW FAMOUS MOVIE STARS WANGLED THEIR WAY 224 


HER FIRST BIT PART 
IN “MY MAN GODFREY.” 
WAS SIGNEO BY WARNER 

BROS. TO PLAY IN 
“THE KING AND THE 
CHORUS GIRL" AS JOAN 

BLONDELLS CHORUS 

GIRL FRIEND .. 
BROWN HAIR ,BROWN 
YES, 118 LBS. NET, 


radio fame, 
signed to a personal contract 
by Mervyn LeRoy for his pro- 
Dodd Takes 
the Air” at Warner Bros., cap- 
tured by the candid camera in 
a preview glimpse from the pic- 
singing 

Comes the Sandman’’ by Al Du- 

bin and Harry Warren. 

comedy, his voice changes from 
4 Daritone to tenor atter a quinsy 
He doesn’t konw 
about the change of voice be- 
cause the doctor has told him 
not to sing for two weeks after 
the operation. The two weeks 
are up the night he goes on the 
air for the Morpheus Mattress 


“Here 


In the 


Not bad. It seems to 6 “Look Il try a high 
be working all right 
now even if it is tenor. 


note. 


Let’s see how 
that will go over.” 


1 “That was okay. 
Now IPIl really go to 
town in a big way. 


(Advance Story) 


“No More Coquettes” 


Says Screen Siren 


Gertrude Michael, Arch Vamp of 
The Movies, Bemoans Modern 


Girls’ Lack Of Feminine Wiles 


‘‘Where,’’ asks Gertrude Michael, the movie actress, ‘‘are 

the coquettes of yesterday?’’ The blonde star, appearing wit 
Kenny Baker and Jane Wyman in Mervyn’ leRoy’s*musical ~~ 
comedy for Warner Bros., ‘‘Mr. Dodd Takes the Air,’’ fears 
She says, that coquetry, principal charm of femininity, is be- 
coming — if not ‘‘has become’’—a lost art. ‘‘Women seem to 
be losing a good deal of their charm,’’ says Gertrude, whose 
long lashes flutter flirtingly at young Mr. Baker in ‘‘Mr. Dodd 
Takes the Air.’’ ‘‘For whom are they living, I’d like to ask 
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them?’’ she continues. ‘‘They certainly don’t seem to be pay- 


more. 


BORN 25 YEARS AGO 30 MILES 
FROM HOLLYWOOD BUT DIDN'T FIND 
IT $0 EASY BREAKINGIN... STARTED 
HIS CAREER SINGING IN A CHURCH AT 
$19 AND ‘CAKES’ FOR HIMSELE AND THE 
MISSUS,.. SANG ANYWHERE FOR ANYGODY... 
LANOED A SMALL JOB IN RADIO... 
DIRECTOR MERVYN LEROY HEARD Him 


THE REST 15 LEGEND... HAS TITLE ROLE 
IN"MR. DODD TAKES THE AIR” 


Is FROM HOMESTEAD, PA.. . TOURED THE 
COUNTRY WITH HIS PARENTS AND SIX BROTHERS 


IN REPERTORY... 


IN LONDON WITH 


JAMES GLERSON IN 
“IS ZAT SO’ AND “THE 


FALL GUY"... WAS 
HIT ON BROADWAY STAGE 


‘ er” 
KY SELF TO MILLIONS 
BY HIS UNIQUE Comeo' 
-++1$ ALSO A"GAG" 
WRITER, 


“PLAYED IN STOCK AND 


SERVATORY OF 
MUSIC. 


++1% AN “OLO-TIMER" 
IN HOLLYWOOD... 
HAS ENDEARED HIM- ; 


ALWAYS PRETENDING... 
SHE 1S THE DAUGHTER 
OF WM. A.BRADY, FAM- 
OUS NEW YORK PrRop- 
UCER AND MARIE 
RENE, DANSEUSE... 
CONVENT BRED. .sHE’ 
WON HIGH HONORS 
ON THE STAGE ano 
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ing a good deal of attention to the men any more. And I think 
that ought to be their chief function. They don’t flirt any 
They don’t flatter the men and make them believe they 
are lords of creation. I don’t know what’s wrong with them!”’ 


Miss Michael cites the presence 
in business of women as one of the 
charm-debunkers of the period. 


‘“You can’t expect men to be 
susceptible to a feminity which 
very often outdoes them at their 
own games. Women ought to be 
soft and charming coquettes, sirens 
who have the men at their feet. 
Why, men don’t even tie shoe 
laces for the ladies any more. And 
where are the feminine frills of 
clothing that the ladies of yester- 
day knew how to use so well?’? 

Miss Michael herself is one of 
the arch-apostles of femininity in 
filmdom, She believes in coquetry 
as one of the aids to beauty, as one 
of the attractions the ladies can 
use to good advantage. 


““There is nothing so charming 
as a woman who ean flirt well,’’ 
says Gertrude. ‘‘Some of them 
still coquette a bit, but it’s not the 
way it was in the days of Madame 
Pompadour and Ninon. And it’s a 
lot of fun. 


‘*Me, I’m all for coquettry.’’ 

In ‘‘Mr. Dodd takes the Air,’’ 
Miss Michael demonstrates her 
ability as a coquette very effective- 
ly. She plays the role of a siren 
who very nearly takes over croon- 
er Kenny Baker for all his worldly 
goods, and a little more besides. 
But—as often happens in real life, 
true love wins out, and Jane Wy- 
man (who is no flirt) gets the 
man. 


‘Mr. Dodd Takes the Air,’’ 
which opens next Friday at the 
Strand Theatre, was adapted from 
the Clarence Budington Kelland 
novel ‘‘The Great Crooner,’’? and 
was directed by Alfred E. Green. 
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(Advance Story) 


Strawberry Festival 
‘Stumps Prop Man 


Miss Jane Wyman, Of Missouri 
Acts As Technical Adviser For 
Fruit Fiesta Scene In New Movie 


The best things, according to movie technicians, are sim- 
ple. And the simple things are the most. difficult to do. To 
anyone who hasn’t been to a strawberry festival, promotion 
ef such an affair can be the severest task ever faced. Eddie 
Haas, a real veteran prop man, has been with Mervyn LeRoy 
for seven years. He had to furnish the strawberry festival sup- 


plies for ‘‘Mr. Dodd Takes the 
Air,’’ the Mervyn LeRoy produc- 
tion for Warner’ Bros. release_in 
which Kenny Baker, Jane Wyman, 
Gertrude Michael, Alice Brady and 
Frank McHugh have the principal 
roles. The picture will open next 
Friday at the Strand Theatre. 


Eddie had ‘‘propped’’ ‘‘An- 
thony Adverse.’’ He got the stuff 
they needed for the newspaper of- 
fice on ‘‘ Five Star Final.’’ Find- 
ing greeting cards for ‘‘ Three Men 
on a Horse’’ was the simplest 
thing in the world for him. Most 
things, in fact, are easy for the 
veteran prop man, who knows ex- 


actly where he can put his finger 
and find most ary hing the fevered 
scenario writing mind can think 
up. 

When Eddie got the script of 
‘¢Mr. Dodd Takes the Air’’ the 
first thing to hit him in the eye 
was the reference to a strawberry 
festival. Eddie was in the navy 
and he saw a lot of things, but he 
had never seen a strawberry fes- 
tival. 

He was worried. He went to 
Robert Haas, the art director, and 
asked him what was a strawberry 
festival. Haas, to whom fruit 
fiestas were also foreign, got to 
work. He had ‘‘research,’’ that 
phenomenal department of infor- 
mational labor, get him all the 
data on strawberry festivals. He 
looked it over, never questioning 
the virtually infallible research 
department on its accuracy 

Haas designed the set for the 
‘¢Pewamo Strawberry Festival’? 
to be seen in ‘‘ Mr. Dodd Takes the 
Air’’ and took up all of stage 14. 
He left the furnishings of props 
to Eddie, whose job that was. 

Going on from Haas’s sketches 
and the set designs, Eddie was able 
to accumulate a variety of fitting 
props. There were long picnic 


LeRoy Designer Is 
Honored By School 


Milo Anderson, 25-year-old de- 


signer for Mervyn LeRoy Produc- - 


tions at Warner Bros., whose latest 
job is ‘‘Mr. Dodd Takes the Air,’’ 
now playing at the Strand Thea- 
tre, has just been informed by the 
Chicago Professional School of Art 
that a ‘‘Milo Anderson Scholar- 
ship’’ will be offered at the next 
school session for the best student 
of design. The ‘‘Milo Anderson 
Scholarship’’ includes tuition for 
a year at the art school. Anderson 
will go East to present the award 
to the winner at the end of the 
school term. 


tables and benches, punch bowls, 
ice cream cones and all those 
things. Jane Wyman of the east 
then barged up and made a sug- 
gestion. 

‘*T come from Missouri,’’ said 
Jane. ‘‘We have strawberry festi- 
vals in Missouri. ‘‘So,’’ said Jane, 
“‘T know that you have to have 
Japanese lanterns to string up in 
the park along the river.’’ 

Eddie knew where the Nippon- 
ese chandeliers were, so that was 
pretty simple. 

‘¢Then,’’ said Jane, ‘‘you get 
bunting and drape it on the band- 
stand.’’ 

Eddie got and draped. 


“And you have a trellis on the 


JANE performance platform,’’ said Jane, 
WYMAN ‘a trellis with flowers twined on 
rh Fees 
Mat No. 103 : 
are Ellis trellised and twined. 
‘‘Then you get a couple of ba- 
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pecially during the entertainment 
while their mamas fan themselves 
with palm leaf fans.’’ 

‘Listen,’ Jane,’’ said Eddie, ‘‘I 
can get a thousand palm leaf fans, 
but babies don’t come under the 
property department. 

‘*Tt was only a suggestion, Ed- 
die,’’ said Jane. ‘‘ Anyhow, except 
for that, the strawberry festival is 
accurate. Simple, isn’t it??? 

‘*Sure.’’? said Eddie, ‘‘when you 
know how.’’ 

‘‘Knowing how’’ on the simple 
things is one of the difficulties the 
movies face. Even a strawberry 
festival can give a fellow a hard 
time. 


(Advance Story) 


17 Hour Day 


For Crooner 


Kenny Baker is probably the 
hardest working young man of 24 
in Hollywood. 

The radio star who makes his 
debut in ‘‘Mr. Dodd Takes the 
Air,’’ the new Mervyn LeRoy com- 
edy for Warner Bros. release, 
worked continuously for seventeen 
hours of every day while that pic- 
ture was being made. 

He had to if he wanted to keep 
both jobs—the one in pictures and 
the one on the air lanes. 

Kenny’s long hours every day, 
including Sunday, were devoted to 
actual production on the sets, to 
rehearsals for both sereen and ra- 
dio roles, and to practicing the 
songs he sings. 

He rose at 4:30 every morning 
and retired at nine in the evening. 
It took him about half an hour to 
fall asleep because he had to go 
over his lines in his mind for the 
next day’s shooting. When rising 
time came he had to be awakened 
by three alarms, set five minutes 
apart, because he was still tired 
from the work of the day before. 

He will be seen and heard in 
**Mr. Dodd Takes the Air’’ when 
it opens next week at the Strand 
Theatre. 
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IT LOOKS LIKE LOVE! Kenny Baker and Jane Wyman, two refreshing 
new screen personalities, are that way about each other in “‘Mr. Dodd 
Takes the Air,’? Kenny’s first starring film and the year’s first pixilated 
comedy which comes to the Strand Theatre on Friday. 


(Current Story) 


Candid Camera Test 
For Movie Aspirants 


Producer-Director Mervyn LeRoy has introduced some- 
thing new in screen tests — the candid screen test. Impressed 
by the complete change in photographic technique within the 
past few years (a change made possible by the new so-called 
eandid camera) LeRoy has followed the change with interest 
Exhibitions of 


and a tew ideas ot bh OW 


led to his inauguration of the can- 
did screen test. Its first use was 
on ‘‘Mr. Dodd Takes the Air,’’ 
the comedy with music which he 
produced at Warner Bros. with 
Kenny Baker, Jane Wyman, Ger- 
trude Michael and an all star cast. 
It is now playing at the Strand 
Theatre. 

The candid screen test is miles 
away from the cut-and-dried movie 
personality test formula. It avoids 
all rules except that of getting the 
‘veal’? } erson on the film for sub- 
sequent viewing and judgment on 
the projection screen. 

When LeRoy conducts a candid 
screen test he simply gets the ‘‘sit- 
ter’? in a mood to forget the cam- 
era, the lights and the camera 
crew. As he sits or stands and 
acts natural, LeRoy engages him 
in conversation. He tells him fun- 
ny stories and sad stories. Through 
subtle questioning and narrative 
he gets all the nuances of the per- 
sonality on to film. 

LeRoy uses the methods of the 
candid camera addict further also. 
He very often tells the player that 
the test will be shot in a few min- 
utes, ‘fas soon as everything is 
ready.’? 


art, ‘revealing drama, comedy and reality in photography, 


oeé 2? 


candid camera 
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Then when the producer-director 
is ostensibly waiting for prepara- 
tions to be made complete he en- 
gages the test subject in discus- 
sion. After a few minutes, during 
which genuine candid motion pie- 
tures have been made, the subject 
takes as a matter of course the 
changing of the lights and camera 
around him. Then it is just as 
simple to get the candid screen 
test. 


Le Roy explains his choice of the 
new method of screen testing by 
saying that the thing he aims at 
is complete ease and reality. 


““Personality is the thing we 
look for,’’ the producer-director 
explains. ‘‘It’s more difficult to 
find it when the person being test- 
ed has to go through comparatively 
formal scenes. I can get a much 
better idea of the kind of person 
an actor is and the kind of a role 
he can play from the way he is 
shot informally, candidly. I think 
that’s the new and better way to 
follow in testing players for screen 
roles.’’ 


What They Satd:— 


PRODUCER-DIRECTOR MER- 
VYN LeROY sums up picture 
making in this epigram: ‘‘ Make 
pictures for those who walk, not 
ride, and you have box-office.’’ 


KENNY BAKER: ‘‘T wasn’t 
as excited as I thought I’d be on 
my first day as a star in ‘‘Mr. 
Dodd Takes the Air.’’ I was too 
tired from three weeks of make-up 
tests, wardrobe tests, all kinds of 
tests.’ 


FRANK McHUGH: ‘‘I have 
never been in a Western film. I 
would like to do one some time. 
The only trouble is that I can’t 
ride a horse and I haven’t got a 
hero’s figure. 


GERTRUDE MICHAEL: ‘‘I 
don’t know what has happened to 
women. They don’t pay as much 
attention to flirtation any more. 


Maybe we’re losing our charm. 
We ought to flirt more.’’ 
JANE WYMAN: ‘‘We ought 


to get down and say our prayers 
every night. ‘Dear Lord, thanks 
for these great favors and don’t 
ever let us forget that it can end 
as quickly as it happened. And 
make us save our money’.’’ 


ALICE BRADY: ‘‘I’d like to 
see a bill introduced in Congress 
permitting any citizen to horse- 
whip any other citizen he sees beat- 
ing a dog. 


ne SO 
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(Current Story) 
Spelling Bee 
ls Diversion 


Of Film Stars 


Match Wits On 
Set of ““Mr. Dodd 
Takes the Aijr’’ 


The old-fashioned spelling-bee 
became one of the principal ‘‘be- 
tween-take’’ diversions on the 
Warner Bros. lot within the past 
couple of months. 


The back-swing of the pendu- 
lum to the amusement of a bygone 
decade was inspired by a straw- 
berry festival on the set of ‘‘Mr. 
Dodd Takes the Air,’’ the Kenny 
Baker starring vehicle which Mer- 
vyn LeRoy produced at Warner 
Bros. and which is now playing at 
the Strand Theatre. 


The ‘‘Mr. Dodd’’ company was 
on the strawberry festival set for 
a full week. During that time the 
cast and crew turned for diver- 
sion to games in keeping with the 
old-fashioned idea. The most con- 
venient was the spelling-bee. It 
required no special props and could 
end any time Director Alfred E. 


FRANK 
McHUGH 
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Green called ‘‘Ready!’’ It also 
kept the talent together in one 
place in case they were needed hur- 
riedly. 


The star of the picture was not 
the star of the spelling-bees. Ken- 
ny Baker is a self avowed poor 
speller. Jane Wyman spells pretty 
well and generally did pretty well, 
but it was Frank McHugh, the 
comedian of ‘‘Mr. Dodd Takes the 
Air,’’ who won almost every be- 
tween-take bee. 


The spelling-bee fad started on 
the strawberry festival set spread 
to other sets by way of the War- 
ner studio Green Room where the 
east of ‘‘Mr. Dodd Takes the 
Air’’ ate lunch with players in 
other films. Within a week virtu- 
ally every company on the lot was 
using the spelling-bee as diversion 
and relaxation between scenes. 


Gertrude Is Vamp In 
Her Newest Picture 


Gertrude Michael, one of the 
screen’s foremost feminine expo- 
nents of ‘‘other woman’? roles, has 
another siren part in ‘‘Mr. Dodd 
Takes the Air,’’ in which Kenny 
Baker of radio renown is the star. 


Miss Michael, Talladega (Ala- 
bama) beauty who made good on 
the screen as a menace, is inter- 
nationally known for her portrayal 
of Sophie Lang, popular fiction 
character. 


In ‘‘Mr. Dodd Takes the Air’’ 
she appears as one of the two ro- 
mantic interests of tenor-singing 
Kenny Baker. Jane Wyman is cast 
as the romantic lead. 


Other players in Mervyn Le- 
Roy’s production of ‘‘Mr. Dodd 
Takes the Air’’ are Frank Me- 
Hugh, Henry O’Neill, Harry Da- 
venport and Ferris Taylor, 49-year 
old bit player who gets his first 
break as a featured player in the 
Baker starring vehicle. 
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These items are intended for 
use on the women’s page of 
your local newspaper, or as 
Separate items for newspaper 
fillers. You might be able to 
plant it with radio station in 
connection with your showing 
of ‘‘Mr. Dodd Takes the 
Air.’’ 

* * * 

Did you know that black velvet 
berets, very sweeping, and perched 
over your right eye are the last 
word in midsummer chic? Jane 
Wyman, pretty starlet, feels very 
dashing in hers. 

* * * 


Pastel wools are winning fash- 
ton honor as the perfect between- 
summer-and-fall costumes.  Ger- 
trude Michael chose a suit in pow- 
der blue light-weight wool which 
she wears with a white satin 
blouse. 

* * * 


Short skirts are seen all over 
Hollywood—and the ‘‘ Must dress’? 
places are no exception. Evening 
skirts are reminiscent of flapper 
days with their up-in-front, down- 
in-back treatment. 
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JANE WYMAN wears this easy- 
to-make-yourself silk print jumper 
evening dress in ‘‘Mr. Dodd Takes 
the Air,’’ which is now playing at 
the Strand Theatre. 


Button, button is the new Holly- 
wood cry. Quantities of them adorn 
the newest frocks of the stars. 
1, 2, 3, 4, 5, 6, 7, are boldly print- 
ed on the pearl buttons which 
march down the front of Jane Wy- 
man’s rust-colored linen bolero. 

a ae 


Hoop-skirts are the newest fash- 
ion wrinkle. Seen at the Cocoanut 
Grove recently was a powder blue 
taffeta evening frock so full in 
the skirt that it was stiffened at 
the bottom with wire hoops. 

* * * 

Black satin—perennial favorite 
for Fall and Winter—is making an 
early appearance in the film cen- 
ter. Jane Wyman is wearing a 
very slick number with elbow 
sleeves and a smoothly wrapped 
sash that gives a corselet-waistline 
effect. 


* * * 


Chin straps are anchoring the 
hats of the most fashionable ladies. 
That they’re not limited to the 
very young is proven by Alice 
Brady who ties the black grosgrain 
bow of @ straw cartwheel just un- 
der her left ear. 

* * * 


Wrap-around sandals are Fash- 
ion’s darlings this season. Jane 
Wyman, who will be seen next 
week at the Strand in ‘‘Mr. Dodd 
Takes the Air,’’ owns four pair 
of the popular styles. She has them 
in white, black, silver and gold. 


Satling Along 
At Top Speed 


JANE WYMAN, Missouri born youngster who 


sings, 


dances—and acts! 


She’s an up-and- 


coming starlet who is featured opposite Kenny 
Baker in ‘“‘Mr. Dodd Takes the Air.” 
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Jane Wyman—Of Missouri 


Yes, sir, clean from St. Joe, 
Missouri! Folks knew her there as 
Sarah Jane Folks, but she changed 
it recently to Jane Wyman, be- 
cause that looked better on a movie 
contract. And although it’s pretty 
far from St. Joseph, Missouri, to 
Hollywood, and a movie contract, 
Miss Wyman (nee Folks) made it 
in just about twenty years—which 
is something of a record. 

“OF "course, she took some’ 
out to go to school and college, as 
well. Two things interested Jane 
most during her school days. Ath- 
letics and acting. She studied, too, 
but found plenty of time to excel 
in both of her hobbies. Maybe 
she was subconsciously training 
herself for her destined career be- 
cause the two outstanding prere- 
quisites for screen work are a 
well-developed body, and dramatie 
ability. 

Out of college, Jane migrated to 


(Right) 

She has 
a cultured 
contralto 

voice. 


All the 

radiance 
of youth 
is hers. 


—* - singing 
Mee 


Kansas City, where a friend of 
hers owned a dress shop. ‘‘I want 
to be a model,’’ Jane announced, 
with characteristic brevity. And 
a very good model she made! She 
rapidly developed the poise and 
charm of manner that go with a 
mannequin’s job. And poise is a 
decided asset for screen newcom- 
ers. When working hours were 
over, Jane spent her time taking 

lessons... writine 
attending drawing classes. 
Working busily at her vocation 
and avocations, she became a ‘‘ per- 
sonality’’—a rare quality for 
which movie casting directors are 
constantly searching. 

Then came the opportunity to 
sing over the radio. Several small 
spots were open to her, and she 
got plenty of practice in project- 
ing her personality over the air. 
While working at a radio station 
in Los Angeles, she took advantage 
of a friend’s offer to teach her 


of rhythm. 


A fine 
athlete 


(Right) She’s a born 
dancer — with plenty 


dancing. She’d been dancing all 
her life, but had had little profes- 
sional instruction. A natural sense 
of rhythm made the dancing les- 
sons a success from the start. 
Came a day in Jane’s life when 
she decided that she wanted new 
worlds to conquer, so she made an 
appointment with an agent. ‘‘I 
want to get in the movies,’’ she 
told him. The agent looked at her, 


MCS po then balaake i tf Mas 


and figure will pass. without ‘any 
trouble, but what can you do??? 
Jane told him. Two weeks later 


she had a small part in ‘‘My Man © 


Godfrey.’’ Then Mervyn LeRoy 
spotted her and gave her an im- 
portant featured role in ‘‘The 
King and the Chorus Girl.’’ 

‘“‘Mr. Dodd Takes the Air’? 
which comes to the Strand Thea- 
tre on Friday, is Jane’s newest 
film. In it, she plays opposite Ken- 
ny Baker, the radio idol who is 
starred as Mr. Dodd. 


(Right) 
Perfect 
form for 
pictures © 
and 
clothes! 


(Left) Exotic is the word for 
Jane! 
Mat No. 302 —380c 


Everything, EVERYTHING! Belongs to Jane Wyman 


radio e 


The following items are in- 
tended for use, either singly 
or as a full ‘‘guest column’? 
in connection with your show- 
ing of ‘‘Mr. Dodd Takes the 
Air’’—either on the 
page or on the air. 


radio 


Kenny Baker, of the popular 
‘*Jell-O’’ Program fame, got his 
start in radio in Long Beach, Cal., 
where he did a three-times-weekly 
sustaining program over station 
KFOX ... Frank McHugh, stage 
and screen comedian, has played 
with one or more stock companies 
in every state in the Union... 
‘‘Mr. Dodd Takes the Air’’ was 
written specially for Kenny Baker 
on the basis of his excellent per- 
formance in ‘‘The King And The 
Chorus Girl.’’ .. . Jane Wyman is 
a powder puff c llector. She has 
seventy-two varieties ranging from 
those an inch in diameter to huge 
bath puffs... Frank McHugh is 
remodeling his ranch home in San 
Fernando Valley to provide a 
sound proof den where he can re- 
tire to learn his lines... A fan in 
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WHAT CHARLIE MacCARTHY is 


to Edward Bergen, ‘‘Mike’’ is to 
Kenny Baker, star of ‘“‘Mr. Dodd 
Takes the Air,’’ now the current 
attraction at the Strand Theatre. 


Detroit has sent Frank McHugh 
a box of good cigars once a week 
for the past two years. McHugh 
has failed in every attempt to trace 
his benefactor . . . Like Kenny, 
Jane Wyman had her first import- 
ant role in the ‘‘King and _ the 
Chorus Girl’’ and now she is play- 
ing opposite him in ‘‘Mr. Dodd 
Takes the Atr.’’ ... In the 1937 
Radio Guide Poll. Baker was third 
among male singers of radio and 
the World Telegram poll awarded 
him the same position... Kenny 
Baker’s first broadcast over a na- 
tional hookup came as the result 
of a contest conducted by Eddie 
Duchin and the Texaco Hour which 
Baker won... Alice Brady, who 
has a featured role in ‘‘Mr. Dodd 
Takes The Air,’’ is reported to be 
Hollywood’s greatest animal lover 
... Jane Wyman, who comes from 


Missouri, had to help the property — 


man prepare the stage for the 
Strawberry Festival in ‘‘Mr. Dodd 
Takes The Air.’’ He had never 
seen one while they were old stuff 
to Miss Wyman... Kenny Baker 
has one of the greatest voice 
ranges of any male singer on ra- 
dio or screen... Alfred E. Green, 
director of ‘‘Mr. Dodd Takes the 
Air.’’ is a collector of books and 
blooded horses. His collection of 
first editions and manuscripts is 
said to be valued at nearly a mil- 
lion dollars 
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Film Funnyman Frank 
Lost In Machine Age 


Leading Comic In “Mr. Dodd Takes 
The Air’ Is “Babe In The Woods” 
When It Comes To Automobiles 


Frank MeHugh, the movie comedian, says he’s a babe in 


the woods. He has been on the stage and the screen for a total: 


of 30 years — in the sticks, on Broadway, in Hollywood. But 


he still insists that he’s a babe in the woods. 
‘*T wanted to take a week off after 


a ecar,’’ Frank admits. 


‘*T ean’t drive 


I finished ‘Mr. Dodd Takes the Air’ for Producer Mervyn 
LeRoy, and it’s okay with Warner Bros.; but I can’t drive 


and the fellow I know who could 
teach me to drive just can’t get 
away from the studio. 


able to drive a car??? 
It’s the machine age that baf- 


fles McHugh. He can’t handle 
all the new gadgets that crop up 
every day. The telephone is about 
the only machine he can handle 
without fear of messing up the 
works. 


. ‘*There’s an awful lot of hurry- 
around,’’ Frank says. ‘‘Every- 
thing is being made to speed 
things up. All kinds of machines, 
pretty things of stainless steel they 
are, too, but I don’t seem to be 
able to get mechanical. I’m all 
for the old-fashioned well in the 
backyard, and walking, and horse 
and buggy transportation.’’ 


Frank keeps up with things lit- 
erary and dramatic and artistic, 
but he can’t keep pace with the 
other parts of modern life. He 
gets nervous, he admits, in face of 
a streamlined automobile which 
could be going or coming, 


**T don’t know much about that 
stuff,’? he says. ‘‘I don’t know 
much about other forms of soph- 
istication either. We eat at home 
most of the time and when we do 
go out it’s for dinner or a movie. 
I don’t know how any of the night 
clubs look. If they’re something 
like cabarets of several years ago 
I have a fair idea about them. 
Not much, though, because I didn’t 
use to go to cabarets either. 


““T guess I shed my last bit of 
worldliness when I went on the 
water-wagon. With a vengeance, I 
might add! I don’t even drink 
soft drinks now because I’m on 
the wagon and the others are 


drinking liquor. It’s just that I’m 


on the wagon and mean it. No 
use talking about it and bemoan- 
ing my sobriety. 


‘*But I’m no sissy. I’m just 
getting naive as I grow older. I’m 
enjoying the simpler things. My 
idea of a vacation is hanging 
around outdoors several miles from 
the nearest telephone. I can get 
all the excitement I need out of 
playing a game of baseball or 
romping with the kids and their 
dog. 


‘‘Fine thing, isn’t it, when a dener with his 
ments, reads and has himself tak- 
en over to visit with other acting 


‘“You ean,’’ he concluded, ‘‘ put 
me down as a babe in the woods 
who doesn’t comprehend this ma- 
chine age, the hurry and the ex- 
citement. I’ll take a glass of 
spring water and a campfire-broil- 
ed steak.’’ 

A typical McHugh day of work 
and rest includes early rising, 
breakfast with the children and 
Mrs. McHugh, a ten minute glance 
at the morning paper, being chauf- 
feured to the studio by the gar- 
dener, work all day with time off 
for lunch, removal of make-up and 
return home for dinner and a few 
minutes with the children before 
they go to bed, a movie, a book 
or a visit with friends: for a couple 
of hours and then bed. 


On days off he helps the gar- 
puttering, takes 


: tak: 


friends who are having days off. 

**Tt’s exciting enough for me,’’ 
Frank says. 

‘‘Mr. Dodd Takes the Air,’’ 
which opens at the Strand Theatre 
next week, stars Kenny Baker, the 
radio favorite, in the title role. 
Jane Wyman is the leading lady. 


KennyBaker 


Cashing In 
On Ranch 


‘Crooner Sells 
Berries To The 
Movie Studio 


Kenny Baker, radio and movie 
singer had been living on his new 
California ranch only a week be- 
fore he turned it to profit. 

Working in ‘‘Mr. Dodd Takes 
the Air’’ for Mervyn LeRoy at 
Warner Bros., Kenny’s first week 
as a movie star was spent on Stage 
14 in attendance on a fictitious 
out-door fete — the ‘‘Pewamo 
Strawberry Festival.’’ 

The studio property department 
furnished the Japanese lanterns, 
the benches, cakes and other ap- 
purtenances of such affairs. Every- 
thing, in fact, was supplied except 
the strawberries. 


Kenny noticed the absence of 
the berries and made arrangements 
to furnish enough strawberries to 
make the festival authentic. 

The studio got the berries from 
the Baker ranch, which he bought 
as it stood, complete with berry 
bushes and trees. Kenny sold them 
for $4.35, at the rate of two bas- 
kets for a quarter. 

“‘Mr. Dodd Takes the Air,’’ 


comes to the Strand Theatre next 
week. 


Claude Dodd (Kenny Baker) makes 
his singing debut at a strawberry 


festival in Pewamo. His pal, ‘‘Snif- 
fer” (Frank McHugh) thinks he’s 
colossal. 


Mr. Dodd is offered $22.50 a week 
to sing over the air. But there’s a 


catch — and it seems to be in Mr. 
Dodd’s throat. 


Mr. Dodd gets the air when his boss 
discovers he’s now a tenor. But 
someone else offers $1,000 a week. 


Mr. Dodd is an overnight sensation, 
and takes the country literally by 
storm. But he has woman-trouble. 
And Jane Wyman is it! 


But Mr. 
gets his girl and the U.S.A. gets its 

favorite crooner every night on the | 
air! 


Dodd is some fixer. He 


Mat No. 101B—10c 


“me | 
 Sure,’’? said Arthur Edeson, 


(Adwance Story) 


Success Story 
| Kenny Baker Expert 


On Camera Lingo 


Screen and Radio Star Astounds 
Technicians on “Mr. Dodd Takes 
The Air” Set With His Knowledge 


By ALEX EVELOVE 


The young man with the curly hair and the wide grin 
walked up to the cameraman. ‘‘Do you have any trouble with 
chromatic aberration?’’ he asked. The cameraman turned 
around. A practiced hand of twenty years experience, he was 


a little startled. 


‘*Say,’’ the lad pursued, ‘‘wouldn’t it be a 200d idea to 
use a quarter diffusion on this face of mine? I ain’t so hand- 


some, you know.’’ 


The cameraman looked at the 
features before him. True, they 
weren’t classical. The nose wasn’t 
exactly the kind that Praxiteles 
might have carved. The mouth was 
generous. It was just a nice kid’s 
face with a grand grin on it. It 
was the kind of a face that was 
open and very likeable. 


‘¢ And, furthermore,’’ the young 
fellow asked, ‘‘isn’t it true that 
an Aero-2 filter will give truer col- 
or rendition?’’ 


The cameraman, who has seen 
many people in front of his lens 
in the past twenty years, looked 
hard at this young man with the 
‘‘trade talk.’’ 


‘‘My name is Kenny Baker,’’ 


the cameraman, ‘‘but how do you 
know all this camera talk? I 
thought you were a singer. I 
thought you were an actor.’’ 

‘<T’m a singer all right and Mr. 
LeRoy says I’m going to be all 
right as an actor, too,’’ he an- 
swered, ‘‘but I’ve got a box 
brownie and I like photography so 
I boned up on it. Read a lot.’’ 


‘¢A brownie! Boy, you ought 
to have one of the most expensive 
cameras there is to go with those 
swell four-buck words,’’ Edeson 
told Keuny. 

‘‘Boy! I can’t wait,’’ Kenny 
said. ‘‘I’ve got an order in for 
one with the fastest lens I can get. 
Then will I go to town! ’’ 


“ey wouln’t be surprised,’’ Ede- 
son told him. 

Mervyn LeRoy wouldn’t be sur- 
prised, either, if this blond young- 
ster with the curly hair and wide 
grin goes to town on the screen, 
too. 

Two years ago the producer, who 
was then a director, went to the 
Cocoanut Grove in Los Angeles one 
evening and heard the tenor sing. 
He immediately signed him to a 
personal contract. In the time 
since then Kenny has become one 
of the stars of—according to nu- 
merous polls—radio’s most popu- 
lar program — the ‘‘Jell-O”’ 
show. 

Before the ‘‘ break,’’ Kenny had 
done numerous odd jobs of sing- 


ing. He had entered national con- 
tests and lost them. He had pol- 
in a store one sum- 


for Mickey Mouse. 


Another ‘me he was a member 
of a malechorus on the Warner 
Bros. lot to which he returned re- 
cently as a star in Mervyn Le- 
Roy ’s musical comedy, ‘‘ Mr. Dodd 
Takes the Air.’’ Kenny will be 
seen and heard in‘ this when it 
opens next week at the Strand 
Theatre. 


Last November when LeRoy be- 
gan his first production on _ his 
own, ‘‘The King and the Chorus 
Girl,’’ he sent for Baker. The 
lad sang a song, ‘‘For You,’’ and 
was seen only during that number. 
He didn’t even have a full close-. 
up. The idea was to give experi- 
ence and a kind of national screen 
test to him. . 

Then LeRoy bought a book by 
Clarence Budington Kelland. It 
was called ‘‘The Great Crooner.’’ 
It was bought, according to Le- 
Roy, because it was a good story 
and offered an ideal introduction, 
a full length portrait this time, 
of one Kenny Baker. Hence, said 
Kenny Baker at the age of 25 finds 
himself starring in the Kelland 
story, now ealled. ‘‘Mr. Dodd 
Takes the Air.’’ It was directed 
by Alfred E. Green, 

‘‘This is my swellest break,’’ 
he says. 

Maybe that’s why he feels he 
can afford to replace the old box 
camera with one of those com- 
plex fine candid mechanisms he has 


wanted for years. 


Bakes ciaaen 


one | 
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24... Cut It Out 


24-Sheet carries large heads of 
the stars. Make giant cut-out 
heads. Mount them on your mar- 
quee, in lobby, out front and on 
sound truck. 


Giant Mike 


Place heads of stars in circular 
openings around face of micro- 
phone. In center, make a rec- 
tangular aperture for, stills from 
picture mounted on a revolving 
drum. Stars’ heads can be lighted 
by placing lights in back. Place 
a small loudspeaker behind mi- 
crophone and attach to a phono- 
graph recording of Kenny Baker 
giving out in songs. 


Interview Local Boy 


Prominent men who were once 
local boys can provide human in- 
terest stories which may be ac- 
cepted by newspapers and radio 
stations. 


re 


a Werce- wwe. — 


Radio station Proddensts record- 
ings of well known singers. An- 
nouncer follows with ‘‘And now 
Mr. Dodd Takes the Air.” Then 
put on recording of Kenny Baker. 
Contestants identify singers. En- 
tries can be made by telephone or 


by mail to the station or theatre. 


Radio Spiel In Lobby 


Place a large radio in your lobby 
with sign reading: “* ‘Mr. Dodd 
Takes the Air’ when you turn the 
dial number.” When the speci- 
fied number is dialed the voice of 
an attendant emanates from loud- 
speaker giving short spiel on pic- 
ture and introducing a Kenny Ba- 
ker recording. 


Enlist Street Sellers 


Demonstrators of new gadgets to 
eliminate static can be enlisted to 
ballyhoo the picture. They may 
be willing to place billing on ra- 
dios and pass out heralds. Copy 
may read: “Another way to get 
a better performance: See ‘Mr. 
Dodd Takes the Air’ at the Strand 
Theatre.”’ 


Singer Takes The Air 


Planes equipped with P. A. ampli- 
fiers for air advertising purposes 
may be available. Plug songs via 
this medium with tie-in announce- 


ments that ““Mr. Dodd Takes the 
Air’”’ showing at your theatre. 


Gala Radio Night 


1. Invite all radio entertainers, 
editors and columnists. 


2. Broadcast from your lobby. 
Announcer interviews celebri- 
ties and patrons. 


3. Prominent local boys who 
made good are given the 
““mike.”’ 

4, Air picture’s music in your 
lobby. 


5. How about putting on the lo- 
cal Kenny Baker? 


6. Have photographers get pic- 
tures of celebs attending. 


**“Deeds”’ and *““Dodd”’ 


Clarence Budington Kelland, the 
author of the story from which 
‘““Mr. Dodd” is adapted, is also the 
author of “‘Mr. Deeds Goes to 
Town.” Advertise this in lobby 
and front displays. Display back 
issues of the Saturday Evening 
Post containing these stories— 
embellished with plenty of stills 


Before and Aft 


If you’re playing the picture 
around the time that Kenny Ba- 
ker returns to the air this Fall, be 
sure to arrange for spot an- 
nouncements before and after the 
program. 


Hadio Dealers 


Radio dealers should be induced 
to display stills of Kenny Baker. 
Copy should read: “For a Good 
Performance Tune In With a Nice 
Radio. For Another Good Per- 
formance See ‘Mr. Dodd Takes 
the Air’ at the Strand Theatre.” 


“Mike” Out Front 


Cut-outs simulating large radio 
microphones with scene stills and 
copy should be placed in front of - 
theatre and under the marquee. 
Copy reads: ‘‘Are You Listening 
... MR.. DODD TAKES THE 
ALR 68. 


on this picture 


For T he Mailman 


Mimeograph your own copies and 


send to your mailing list and radio 
fans. 


Dear Pewamo, 

You folks know what a quiet go- 
ing peace-like fellow I really am. 
So when things began to pop fast 
and furios like around me in the 
big city here well, I just upped 
& decided that there's no place 
like Pewamo. Thats why I'm leav- 
ing Mr. Hiram P. Doremus the pres-= 
ident of Morpheus Matress com- 
pany who heard me sing in Pewamo 
and then brought me here to Sing on 
his radio program. Sniffer Hurst 
(thats the actor fellow Frank Mc- 
Hugh) is my manager. Jessica Staf-= 
ford (thats Gertrude Michael) & 
Mme. Moro (shes Alice Brady) are 
two women who were trailin' me, and 
Marjorie Day, gee, that's Jane 
Wyman my girl. 

After my throat operation my 
voice changed & i lost my job. 
Came a mess of trouble about a new 
contract & finally why i signed a 
peace of paper which gives me 
$1000 dollars aweek. Wow, Jeepers 
Creepers! — 

I was a smash over the radio but 
they made me be misterious like. 
One night I got sore and went toa 
place where I took up with Jessica 
Stafford. She tried to vamp me 
and steal the electrical gaget 
I made upe Mme. Moro tried to marry 
me and Marjorie left me all alone. 
I pretended as how I had lost my 
my voice & so I lost my job and 
Im coming home on the 4.53 train 
Thursday. This place is to much 
for me. 

(signed) CLAUDE DODD 
played by Kenny Baker in 
"Mr. Dodd Takes The Air" 
Now playing Strand Theatre 
P.S. I hope Marjorie comes back to 
mee 


Star Name Contest 


Plant a ae name contest inv 


AP for a Weer before’ Openiin of 

picture print names of stars ap- 
pearing in this picture. Finders 
of “‘hidden names” are rewarded. 


Another Leftoy Hit 


Don’t forget to stress the fact that 
this picture is another Mervyn Le- 
Roy production and sell it in as- 
sociation with his others, ‘An- 
thony Adverse,” “‘Little Caesar,” 
“‘The King and the Chorus Girl’’ 
and ‘They Won’t Forget.” 


Amateur Contest 


A singing contest to find the 
town’s outstanding singer. Have 
him plug the picture’s song hits 
from stage or lobby. Bill winner 
as “Mr. Dodd.”’ Put this over with 
co-operation of radio station and 
newspaper. 


Sound T ruck 


Tour sound truck with a giant 
cut-out of 24 sheet. Truck might 
be promoted in co-operation with 
a local music store. For music, of 
course, use some of Kenny Ba- 
ker’s recordings. 


Talent Takes The Air 


Sponsor an amateur program for 
home-town talent in either yeur 
theatre or via local radio studio. 
Call it—‘“‘Pleasantville Takes The 
Air.”’ Spot picture plugs through 
program. 
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\ Mystery T enor 


bee 


Oe ———eeewe 


. 


Auto tours streets blasting out 
singer’s voice through P. A. sys- 
tem. Phonograph recordings can 
be used or, a localite may be en- 
listed to warble. Car is covered 
with banners carrying billing and 
copy: “Who is the Mysterious 
Tenor you are now hearing? See 
‘Mr. Dodd Takes the Air’ at the 
Strand Theatre.”’ 


Voice Kecording 


Equipment for making recordings 
may attract attention in your lob- 
by. Invite patrons to make re- 
cordings of their voices and award 
prizes for best singers. Tie up 
with your local music shop for 
prizes. 


Herald Your Show 


Distribute heralds at radio sta- 
tions, radio stores; use them as 
inserts in all packages emanating 
from radio dealers; also as inserts 
in radio magazines. 


From Stage 


Radio broadcasts direct from 
your stage might serve as an add- 
ed .attraction. Arrange with lo- 
cal station to have their programs 
aired from your stage opening 
night. Will give big personal 
build-up to broadcasters and it is 
good publicity for the radio sta- 
tion. 


Patrons Take The Air 


Invite patrons to take the air via 
public address system rigged up 
in your lobby. Might have attend- 
ant spiel Hollywood radio column 
on page 8 in this campaign plan. 


Something To Frame 


Cartoon shown on page 6 of this 
press book can be enlarged to fit 
lobby frame. Would make very 
interesting display for your front 
of house, don’t you think? 


Store Airs Title 


Title of picture can be worked in- 
to locally sponsored programs. Go 
after your friendly merchants. If 
you have a tie-up of any kind with 
a store have them devote some of 
their radio time to plugging your 
show and playdates. Provide auto- 
graphed star portraits of Kenny 
Baker for giveaways to listeners. 


Radio Exhib 


Local radio station may provide 
various types of broadcasting 
equipment for lobby display. 
Tags explaining use and construc- 
tion will help to make this a 
worthwhile exhibit, to warrant 
newspaper space. 


Jell-O Everybody 


Friendly neighborhood grocers 
may like to tie in with you. Ar- 
range for counter and window dis- 
plays, package inserts, imprint 
bags. 


Street Singers 


New twist to the street quiz stunt 
is to arrange for a sound truck to 
roam through busy streets with a 
fellow dressed like Mr. Dodd 
aboard. Truck stops at important 
intersections and people in crowd 
are invited to air their voices by 
singing a tune from picture. 
Those who do well are invited to 


see “Mr. Dodd Takes the Air.’’ 


Vitaphone Shorts 
# 


“PORKY’S RAILROAD” (Looney 
Tunes) The delightful Porky Pig brings 
loads of new chuckles with his madcap 
escapades in this laugh-a-second cartoon 


riot. (8 minutes—No. 2814) 

r 2 
“NEWSBOY’S NOCTURNE” (Broadway 
Brevities) An outstanding hit from the 
industry’s outstanding two-reel series, 
with Lane-Tree-Edwards, Tommy Raf- 


ferty, Evelyn Poe, Jean Travers, the 


Bemis Twins, and others. 
(20 minutes—No. 2034) 


“PALM BEACH NIGHTS” (Vitaphone 
Novelties) A grand climax for this spicy 


series, with Charles Ahearn & Co. | 
(10 minutes—No. 2712) 


“EGGHEAD RIDES AGAIN” (A Merry 
Melody in Technicolor) The greatest ar- 
ray of animated characters to be found 
anywhere. 


(8 minutes—No. 2214) 


] 
“CROSSING THE SAHARA” (A Color- 


Tour Adventure) One of the choice 
thrills of the world offered to you in 
technicolor. 


(10 minutes—No. 2313) 


“VITAPHONE PICTORIAL REVIEW” 
(No. 13) Aimed for direct appeal at the 
feminine palate with a load of human 
interest material. Gymnastic Class, Safe- 
ty First, Book Binding, and a Fur Fash- 
ion Review. 


(10 minutes—No. 2413) 


Air Columnists 


Air columnist should review the 
picture for his radio audience. 
Alse, be sure that radio columns 
carry daily items. 


Free Radio Script 


Radio dramatization combines 
comedy highlights of picture. 
Script calls for airing the four hit 
tunes and runs nine minutes. 
Three additional minutes allowed 
at start and end of program for 
theatre and playdate announce- 
ments make this a complete fif- 
teen minute program. Free on re- 
quest to:—Campaign Plan Edi- 
tor, 321 West 44th Street, New 
York City, N. Y. 


Radio Give Away 


Title and theme of picture lend 
themselves perfectly to a contest 
with radio as the major award. 
Get in touch with one of your lo- 
cal dealers and get him to an- 
nounce his new models through 
this medium. Radio star identifi- 
cation contest shown on page 13 


can be used effectively for such cules 


ssi 


ing daily program. Also, be sure 
to arrange for extra publicity 
stories playing up Kenny Baker’s 
radio fame. Suggested ad copy: 
*““Kenny Baker, the singing sensa- 
tion of the “Jell-O” program, in 
his own starring picture, ‘MR. 
DODD TAKES THE AIR,’ 
STRAND THEATRE.” 


Mr. Dodd As Raffles 


Revive the raffles contest for this 
one. You know the details. Man 
known as Mr. Dodd tours streets 
and big stores. Paper gives de- 
scription and hints as to his route 
each day. Person who is first to 
approach him with a copy of co- 
operating newspaper and identify 
him as Mr. Dodd is awarded guest 
tickets to your show. 


Sing. Folks, Sing 


They’re enough hit tunes in this 
picture to warrant putting on a 
community sing. Organist or rec- 
ordings can accompany patrons at ~ 
song fest which can be broadcast 
from your theatre. 


» x 14” — In black, 


x STREAMERR EE in limited quantities. 
d_ white. 


WINDO 


yellow an 


Four songs in the hit parade class! By a team of ace tune-smiths — Harry Warren and Al Dubin 
who wrote the hits for “Singing Marine,” “20 Million Sweethearts,” “42nd Street,” ‘Wonder 
Bar,” “‘Shipmates Forever” and a long list of others. Exploit these songs in big-note style — 
in lobby, store windows, counters and on the: radio. 


fn 


WITMARK REPRESENTATIVES: 


BOSTON, MASS. CLEVELAND, OHIO 
i : : Mr. Frank Rice Mr. Joe Burns 
Witmark representatives are ready to assist you. Call 131 Arlington Street Carter Hotel 
on them to help you in contacts among their trade. CHICAGO, ILL. | HOLLYWOOD, CALIF. 


FREE on request in limited quantities are: Title pages, Mr. Joe Bennett Mr. Jack Archer 
beautifully colored in blue and magenta; Window slated tas hte oda tila reabecricie 


streamers, 8” x 14’°—white, black and yellow. Order PHILADELPHIA, PA. 
Mr. Bill Savitt 


direct from Sam Serwer, Witmark Music Corp., 1259 506 Fox ‘Theatee Bldg: 
6th Avenue, New York City. 


aa 


aed 


THE TEN-GALLON HAT and the 
guitar lead to the conclusion that 
the man strumming the strings is 
a happy ‘‘singin’ cowboy.” The 
conclusion is correct. He’s just a 
lone roamin’ cowboy, better known 


THIS GENT with the open mouth 
and dreamy eyes might be a croon- 
er but he’s not. Every time he 
opens his mouth he says something 
funny and though he doesn’t sing, 
he gets into a lot of musicals with 
his ‘‘woo-woo” which identifies 
ta ce eee ripen d Ws eSee ary apr Rater aR 


ANSWERS: 


| sie days. ideas sa papiions: are ere 


THIS FELLOW whose moustache 
matches his tie, possesses the 
matchless voice heard in many a 
musical film. His extensive radio 
and screen activities have virtual- 
ly carried his voice around the 
world. He was snapped here in 
the act of swinging ‘“‘The Man on 
the Flying Trapeze’’ back to pop- 
ularity and his name is as you 
MUST KNOW cca eae 


sented in a humorous vein. The stars 
to be identified are well-known radio 
and screen personalities. The contest 
is also a good feature for the radio 
page. Order mat No. 401-B from 
Warner Bros. Campaign Plan Editor, 
321 West 44th St., New York City. 
Price 40 cents. 


THE GENTLEMAN under the hat 
and behind the moustache doesn’t 
look a bit like himself in this 
guise, but in civilian clothes: he’s 
heard and known by _ millions. 
When he goes on the air with his 
“heigh-ho everybody’? they know 
PS Spas ss teres cedars aes 
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““GUESS WHO’’ CONTEST 


WE'D SAY that the striking young 
man who’s getting a new angle on 
the microphone, warrants more 
than a first glance from the girls. 
As a matter of fact, a bevy of 
beautiful beauts followed him 
around the country in a large bi- 
motored plane not so long ago. His 
name? 


JUST STANDING this smiling 
singer before the mike should be 
sufficient to identify him as the 
popular star of radio programs. 
His poise augurs well of equal 
popularity on the screen. When 
he signs his name to checks it’s 
spelled like this i es 


Top Row — Dick Foran, Dick Powell, Fred Lawrence. 
Bottom — Hugh Herbert, Rudy Vallee, Kenny Baker. 


RENT THESE ACCESSORIES 


SPECIAL QUANTITY PRICES 


(For Posting or Sniping) 


ONE-SHEETS—50 to 99, lle ea.; 100 & over, 9c ea. 
THREE-SHEETS—50 to 99, 32c ea.; 100 & over 28c 
ea. SIX-SHEETS—25 to 49, 80c ea.; 50 to 99, 70c 
ea.; 100 & over, 60c ea. 


THREE-SHEET 


RENTAL 


Warner Bros. presents a new type of combination lobby frame, to be known as 


FLOOR -AND-WALL STUDIO FRAME 


The frame is composed of two parts: one, the frame itself; two, a separate easel on which it stands. 
As a floor display, the frame is used in conjunction with the easel as shown in the illustration. 
When occasion demands, frames may be hung on the wall. There are brass hooks in back of each 
frame to facilitate hanging. : 


PRICES: 40 x 60, complete with easel, $10.00 each. 
One-Sheet size, complete with easel. $5.00 each. 


SEN eta ace en enn ee 


See samples at your Vitagraph Exchange. Order directly from your Vitugraph de Rilcinon. 


—— 
adic ace meade aac! 


Frame 

Frame 
Artist’s and easel 

used as 

used as 

wall easel 

eet floor 
des display. 


Ko 


Rental: 9e each 


May be rented singly. 


E BRADY 
WYMAN 


f He’sthe boy whose voice 
has thrilled the nation 
on the air! He’s Kenny 
Baker, the screen’s next 
singing personality! 


‘A MEBVYN LEROY PRODUCTION 


Directed by Alfred £. Green + Music: 


and Lyrics by Harry: Warten: and A} 
DubinsA First Na¥i Picturet Presented 
by Warner Bros. + Screen play by 
Wm, Wister Haines and Elaine Ryan 


ee 
Wurren and Dubie wrate on! Kenny 


Baker sings om! They're sure-fire httst 


“Remember Me?" : 
“Am ttn Love?" ee 
“Here Comes The Sandman” 

"She Ghi You Used Te Be”. 


WARNER BROS: Present 


24.” x 60” 


GERTRUDE MICHAEL > JANE WYMAN 


24” x 82”) 


Write directly to: AMERICAN DISPLAY COMPANY, INC. 525 WEST 43rd STREET, N. Y. C. 


Come in sets of ten assorted scenes. 


SS eee CCC COLORED COLORED 11 x 14’s | 
KENNY BAKER. 22 x 23’s SET OF 8 


es - Rental: 20c¢ each Rental: 35c 


Alert showmen are everlastingly on the 


lookout for opportunities to express their 

& individuality in showmanship. The wide 

iad range of display accessories available thru 

a2 our display plan gives you a most com- 

were . . 

co =  .. plete expression to your showmanship 
selling campaign. 

| Drop us a postcard today. Let us tell you 

: oS — how your theatre can have these displays 


FRANK McHUG H - AL! Cc E B RADY at a reasonable weekly rental fee. 


(also available in. size 


This snappy colorful showman’s 


herald has clever catchlines and 
attractive art. Entire reverse 
side has been left blank leaving 
enough room for both your im- 
print and tie-up ads. Give this 
herald wide distribution in stores, 
packages, through the mail, and 


as a program. 


PRICES: 
toad... perM 


For 5M or over 


$2.00 . . . per M 


For less than 5M 


40” x 60” 
(also available in size 
30” x 40” 


Ss ee 


FRANK ALICE GERTRUDE 


foe a ICHAEL: wha " 


24 SEE Temes Wueeraphed PRICES: 1 , Be = 


in brilliant colors 


il x be 
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OTHER WARNER STARS AVAILABLE IN 11” x 14” COLOR-GLOS STAR PORTRAITS ARE: 

MARION DAVIES JOAN BLONDELL BEVERLY ROBERTS GLENDA FARRELL DiCK FORAN : 

LESLIE HOWARD EDWARD G. ROBINSON JUNE TRAVIS JOSEPHINE HUTCHINSON IAN HUNTER A 

DICK POWELL BETTE DAVIS OLIVIA de HAVILLAND PAT O’BRIEN KAY FRANCIS 4 

PAUL MUNI HUGH HERBERT HUMPHREY BOGART ANITA LOUISE ERROL FLYNN 
RUBY KEELER BORIS KARLOFF GEORGE BRENT BILLY & BOBBY MAUCH BARTON MacLANE 

FERNAND GRAVET CLAUDE RAINS MARGARET LINDSAY 


REGULAR WINDOW CARD 
PRICES: 


JUMBO WINDOW CARD 
PRICES: 
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Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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